ECONOMIC IMPACT OF MOTION
PICTURE ASSOCIATION MEMBER ({@)) M PA
COMPANIES IN BRAZIL

COMMITMENT TO BRAZIL

e The Motion Picture Association (MPA) member companies are an
- — essential and integrated part of the local industry production and
. distribution ecosystem, contributing at every stage of the audiovisual

industry value chain.

MPA member companies collaborate with Brazil's flmmakers on
“ numerous production partnerships to support local stories, local
storytellers, and local production companies, bringing their films

o and series to local and global audiences, and ultimately helping to

foster content diversity.

With substantial investments in the local entertainment industry,
/J infrastructure, and talent, MPA member companies are net
contributors to Brazil's creative economy; their investments also
contribute to the growth of the local production community.

MPA member companies support jobs and GDP locally. Moreover,
MPA member productions help create a world-class talent pool.
' y, The innovativeness of the audiovisual sector depends above all on
P millions of innovative, creative, and highly valued people, ranging from
. actors to projectionists, carpenters building film sets, make-up artists
bringing characters to life, 3D experts using technology to create the
] next great special effects, and so on. These are highly valued jobs often
actively pursued by young people and others who are passionate about
working in this industry.



SUPPORTING CREATORS
AND BACKING LOCAL
STORYTELLING

« MPA member companies have been committed to producing original Brazilian content
for many years, leveraging the strength of the local production industry to expand and
sustain foreign investment in the local creative economy. By supporting local storytelling,
MPA member companies contribute to cultural diversity.

« Non-local films and series produced and distributed by the MPA member companies also
have a significant economic impact on the economies in the countries in which they are
filmed.

EXAMPLES:

Prime Video's Dom, a series that follows the story of Pedro from Rio de Janeiro
and won for Best Brazilian Fiction Series at the 2024 edition of the Grande
Otelo Award, formally known as the Grand Prize of Brazilian Cinema; Disney's
Impuros, a popular crime drama series set in 1990s Rio de Janeiro, will premiere
its sixth season in 2025; Netflix's Senna, a series that follows the life of Brazilian
motor racing icon, Ayrton Senna, and was recently nominated for Best Foreign
Language Series at the 2025 Critics Choice Awards; Paramount’s Anderson
Spider Silva, a mini-series sports biography of Brazilian UFC champion
Anderson “The Spider” Silva, was nominated for TV Movie / Mini-Series at

the 2024 International Emmy® Awards; Sony Pictures Classic's Ainda Estou
Aqui (I'm Still Here), Brazil's submission to the 97th Academy Awards for Best
International Feature Film, and which ultimately won this award; and Beleza
Fatal (Scars of Beauty), a Max Original and the first telenovela of Max, Warner
Bros. Discovery's streaming service, which premiered in January 2025 and
became one of the most successful local productions for the platform.

Major MPA member company Brazil film shoots in 2022-2024 include Amazon
* I

|[< ] MPA member company feature film shoots spend R$2.929 million per shoot

I.L I_L + day globally on average. MPA member companies’ film location shoots spend
an average R$115.756 million per location shoot, including R$53.018 million in
local wages, and hire over 1,340 local workers.

e MPA member company series location shoots spend R$2.10 million
I' h I_L + per shoot day globally on average. MPA member companies’ series location
) shoots spend an average of R$216.05 million over the course of a location
shoot, including R$118 million in local wages, and hire over 1,850 local workers.
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AMAZON
MGM STUDIOS

Prime Video has an average audience
of 20 million monthly viewers in Brazil
and has invested more than R$5 billion
in content for the country, including
original local productions, international
licenses and sports rights.

Amazon released its first original
Brazilian production in 2020, and it

has since launched more than 40
original and exclusive local productions,
including Corrida dos Bichos (Animal
Race), Toda Familia Tem (Every Family),
Dom, Novela, LOL: Se Rir, Ja Era! (LOL:
Last One Laughing Brazil), Cangago
Novo (New Bandits) and 5x Comédia (5X
Comedy).

®@+

Disney has numerous projects of
diverse genres in various stages

of production in Latin American
countries, such as Argentina, Brazil,
Mexico, Chile, and Colombia. Together
with prestigious local production
companies and beloved talent, the
company creates fiction and non-fiction
content on topics relevant to the Latin
audience, which also appeals to global
consumers.

With the 2024 merger of Disney+ and
Star+, the Latin American audience

has access to a larger and more
diverse catalogue including the existing
Disney+ titles, Star+ Originals and
ESPN sports content. The merger
doubles the hours of content available
on Disney+ in Latin America, from 8,546
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hours to over 18,000 hours, and widens
the audience to Star+ Latin America
Originals to include Disney subscribers.
In 2023, The Walt Disney Company

and Globo closed a historic agreement
for the co-production of four Brazilian
feature films, the first co-production
partnership between these companies.
Among the numerous original
productions recently developed in Brazil
for the Disney+ or Star+ platforms

are Sobrevoando (Latin America from
Above), Voluntarios: Tudo E Pela Ciéncia,
O Que Vocé Nao Sabia Sobre o Humor
Brasileiro, O Coro: Sucesso Aqui Vou Eu
(The Chrous: Success, Here | Go), Tudo
Igual... SQN (All the Same... or Not), Mila
no Multiverso (Mila in the Multiverse), A
Historia Delas (Their Stories), Impuros
and Néo Foi Minha Culpa: Brasil (Not
My Fault: Brazil). Biographies include
Titds, O Som e a Silaba, Desejos S.A.
(Whatever, Whenever), How To Be A
Carioca, Insania (Insanity), A Magia de
Aruna (Aruna’s Magic), Ultimas Férias
(Killer Vacation), Dois Tempos (Time
Switch), O Rei da TV (The King of TV)
and Santo Maldito (Damned Saint).
Other Brazilian original productions are
currently under development, such as
Uma Garota Comum and Tara.

N

NBC Y22 UNIVERSAL

—

In 2021, NBCUniversal launched
Telemundo Streaming Studios, now
Telemundo Studios, with over 35
projects in development or production
in the U.S., Mexico, Colombia, Spain,
and Argentina.
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NETFLIX

Netflix invested R$1 billion in
productions in Brazil between 2023 and
2024, the largest investment Netflix has
ever made in the country.

Netflix announced a slate of Brazilian
projects, filming across four Brazilian
states in 2024 including the films
Caramelo filmed in Sao Paulo; an
adaptation of Valter Hugo Mae's novel
The Son of a Thousand Men filmed in
Buzios, Rio de Janeiro, and in small
towns in the countryside of Bahia;

an untitled comedy filmed in Rio and
Bariloche; and the series Vicentina Pede
Desculpas, filming in Belo Horizonte.
Netflix created Brazil's first musical
reality show Nova Cena (Rhythm and
Flow: Brazil). The show features 20
artists from the Brazilian scene, each
supporting the artistic growth of the
new crop of rap and trap artists taking
part in the competition.

Netflix's extensive offering of series,
films, and documentaries from Brazil
includes Ricos de Amor 2 (Rich in Love
2), Cidade Invisivel (Invisible City), Olhar
Indiscreto (Lady Voyeur), Casamento

a Distancia (Wedding Games), Carga
Maxima (Overhaul), Meu Cunhado é

um Vampiro (A Vampire in the Family),
DNA do Crime (Criminal Code), Sem
Filtro (#NoFilter), Sintonia, A Sogra que
Te Pariu (Smother-in-Law), Os Quatro
da Candelaria (Children of the Church
Steps), Ilhados com a Sogra (Stranded
with My Mother-in-Law), B.O. (Reporting
for Duty), O Lado Bom de Ser Traida
(Burning Betrayal), De Volta aos 15 (Back
to 15), Casamento as Cegas: Brasil (Love
is Blind: Brazil), Se eu fosse Luisa Sonza
(If I were Luisa Sonza), Bom dia, Verénica
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(Good Morning, Verénica), Acorda, Carlo!
(Wake Up, Carlo!), O Menino Maluquinho
(The Nutty Boy), Netflix's first Brazilian
animated series and Senna, based on
the life of Brazilian Formula One racer
Ayrton Senna.

.g)dmmoumf

Paramount’s original productions for
Paramount+ in Latin America include
Brazilian projects Adriano Imperador
(Adriano the Emperor), Rio Shore (Season
1- Season 4), As Seguidoras (The
Followers), Vai Dar Nada (I Got This),
Coragao Suburbano, Funkbol, Anderson
Spider Silva, and Marcelo, Marmelo,
Martelo.

Pluto TV, Paramount’s free TV streaming
service in Latin America, with 198
channels in Spanish, 169 channels in
Portuguese, and is present in 18 Latin
American countries. The service has
partnership agreements with more

than 250 content partners to offer more
than 60,000 hours of content in Spanish
speaking Latin America and 35,000
hours in Brazil. Among the main partners
are Sony, Lionsgate, Banijay, Telefe, TV
Azteca, América TV, Polar and Globo.
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SONY ' WARNER BROS.

DISCOVERY

Sony Pictures Entertainment (SPE)
production and co-production
activities in Brazil include the hit series
Soltos no Carnaval, with Amazon;

Ex on the Beach, with Paramount;
Beyond the Bridge with Warner Bros.
Discovery; animated feature Perlimps,
from Brazilian Director Alé Abreu

a collaboration with Cinetica Films
adapted from Zibia Gasparetto's
best-selling Brazilian novel Ninguém
E De Ninguém (Nobody Belongs to
Anybody); De Repente, Miss!; and A
Heranca (Birthright), season two of
Netflix series /lhados com a Sogra
(Stranded with My Mother-in-Law);
and a horror film by Brazilian producer
Tatiana Leite. SPE also distributed/co-
distributed Brazilian films Chef Jack:
O Cozinheiro Aventureiro (Chef Jack:
The Adventurous Cook) and Madame
Durocher.

In a new collaboration, YouTube and
Sony Pictures Television are creating
Shark Tank Brasil: Versao Creators.
The program is an extension of the
acclaimed Shark Tank Brasil, the
largest entrepreneurship reality show
in the country, and aims to promote
entrepreneurship among content
creators, in addition to supporting
projects that have a positive social
impact.

In 2023, Sony Pictures released
Atiraram no Pianista (They Shot the
Piano Player), an animation film that
follows the mysterious disappearance
of Brazilian piano virtuoso, Tenério

Jr, and celebrates the origin story of
Bossa Nova.

Warner Bros. Discovery has been
producing content in Latin America
for over 20 years and has an extensive
history of producing regional content
across its brands. These deep
relationships with local talent and
independent producers, both behind
and in front of the cameras, will only
continue to grow as the company is
committed to continuing to invest

in local productions and giving a
platform to local creative communities
across the region.

Warner Bros. Discovery launched

its rebranded streaming platform,
Max, in Latin America in February
2024, the first major international
roll-out after the US. The platform
has nearly 40,000 hours of content,
covering movies, series, novelas,
documentaries, lifestyle, reality
shows, live shows, and sports.

Max's first venture into producing
telenovelas or soap operas is the
Max Original Beleza Fatal (Scars of
Beauty), a Brazilian telenovela that
tells the story of revenge and justice
in the hectic world of beauty, plastic
surgery, and aesthetic treatment.
Beleza Fatal (Scars of Beauty)
premiered on January 27th, 2025.
Recently released titles on Max
include the HBO Original series
Cidade de Deus: A Luta Nao Para (City
of God: The Fight Rages On), a spin
off series from the Brazilian classic
and award-winning film, Cidade de
Deus (City of God), the animated
series Sociedade da virtude (Society
of Virtue), and live events, including
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Campeonato Paulista soccer
tournament.

Local original unscripted productions
recently launched include the local
version of the global franchise Naked
& Afraid, known locally as Largados
e Pelados Brazil, and original formats
such as Desafio em Dose Dupla,
Operacgéo Fronteira (Border Control:
Brazil), Aeroporto: Area Restrita

and Romario: o Cara, a biopic of

the renowned player from the 1994
World Cup champion team. Max

also premiered high quality, cultural
relevant docs, such as Linguas da
Nossa Lingua and Viva o Cinema!
Uma Histdria da Mostra de Sao Paulo
(Love Live Cinema! A History of the
Séo Paulo International Film Festival).
Kids shows are also a big part of
Max's original production effort, with
titles such as Franjinha e Milena em
Busca da Ciéncia, in partnership
with Mauricio de Sousa, and Irmé&o
do Jorel (Jorel’s Brother), the beloved
animated series which just had its
10th anniversary.

For 2025, Max will premiere a

new slate of top quality shows,

such as Véspera, an adaptation of
Carla Madeira’s best seller novel;
Mascaras de Oxigénio (ndo) Cairdo
Automaticamente (Oxygen Masks
Will (Not) Drop Automatically) which
recently premiered at the Berlinale,
about a group of flight attendants
who helped HIV-infected people

in the early days of AIDS in Brazil;
Angela Diniz: O Crime da Praia dos
Ossos, about a woman who, during
the 70s, dared to live on her own
terms until she was murdered by her
last partner. Angela paid with her own
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life for the right to try to live her own
way; and Bateau Mouche: O Naufragio
da Justica (Bateau Mouche: Sinking
Justice), a true crime doc series about
the sinking of a tourist boat on New
Year's Eve 1988 in Rio de Janeiro, and
the victims' claim for justice.

Cartoon Network Latin America hired
Any Malu, Brazil's animated superstar.
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CELEBRATING BRAZIL’S CULTURE
BEYOND BORDERS IN A WAY
ONLY STORYTELLING CAN DO

-
R MPA member companies are well positioned to export Brazil's content and
* ) culture to the widest possible audience. For example:

° Prime Video is now streaming Globo's
Emmy-nominated telenovela Brazil
Avenue to audiences across Latin America.

° Sony Pictures Classics acquired the
distribution rights to the Brazilian film

Ainda Estou Aqui (I'm Still Here), which Brazil

selected to represent the country in the

Best International Feature Film at the 97th

Academy Awards, and which won the award.

° The first season of the Netflix hit reality

show; llhados com a Sogra (Stranded
with My Mother-in-Law), ranked among
Netflix's Global Top 10 for two weeks in
2023. The second season of llhados com a
Sogra (Stranded with My Mother-in-Law) was
released in early January 2025.

Brazil's Modo Aviao (Airplane Mode),

released in 2020, became the most
popular non-English language feature on
Netflix worldwide, watched by nearly 28
million households.

3% was Netflix’s first original

series filmed in Brazil, and the first
television program in Portuguese to
achieve international success beyond
Latin America and Portugal. Over 50% of
viewers were from outside Brazil.

% ) Film-induced tourism is a well-known secondary
<~ effect of film and series production. For example:

Bom dia, Verénica (Good Morning,

Verénica) (Season 1 & Season 2)
made it to Netflix's global top 10 in the
non-English series category on the same
week with 14.7 and 9.2 million hours
viewed respectively in just four days after
the release of Season 2.

° Depois do Universo (Beyond the
Universe) made it to Netflix's global top
10 in non-English films, reaching 12 million
viewed hours in less than one week from its
launch. The same happened with'Esposa de
Aluguel (Someone Borrowed), with 45 million
viewed hours in less than one month.

Cartoon Network and Netflix broadcast

animation from Brazil's Copa Studio,
including Tromba Trem (Trunk Train), Harry
Hairy Cowboy, and Irmao do Jorel (Jorel’s
Brother), which was nominated for an
International Emmy Kids Award in 2019.

° The HBO Original series Cidade de

Deus: A Luta Nao Para (City of God: the
Fight Rages On) launched globally on Max,
with extensive press coverage around the
world.'Beleza Fatal (Scars of Beauty) was
launched simultaneously in Latin America,
U.S. and Europe, bringing Brazilian content
to international audiences.

° A Tripadvisor study estimated that at least 20% of global
travelers visited a destination because they saw it in a TV show.

° Following the launch of the remake of the soap opera'Pantanal
in March 2022 by Globoplay, tourism in the Pantanal area
increased by 100%. Similarly, research found that searches for the
Tocantins region increased by 80% following Globo’s launch of the
soap opera O Outro Lado do Paraiso (The Other Side of Paradise).
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SUPPORTING THE NEXT
GENERATION OF CREATORS AND
STORYTELLERS, AND GIVING BACK
TO THE COMMUNITY

CEEEE— MPA member companies’ investments bear fruit beyond the
pa— -— audiovisual industry: the growth of the creative sector helps connect
people, cut across cultural and political divides, and act as a source of
. expression. We are proud of our members' support for local programs

and initiatives benefiting Brazil's artists, students and educators, the
workforce, and the environment. For example:

AMAZON The Amazon Fund supports projects in Brazil to reduce
MGM STUDIOS (deforestation and promote sustainable use of the Amazon
rainforest.

/‘\ Disney Conservation Fund engaged in projects to protect

@ Brazil's golden-lion tamarins (monkeys), anteaters, and migratory
®|§NEP+ songbirds.

Disney launched an apprenticeship program in collaboration with
their Black Business Employee Resource Group in Brazil, designed
to further expand access to employment opportunities and foster

diverse leadership.

Disney gave R$4.994 million in grants to nonprofits working

to reduce the gender gap in technology and encourage
underrepresented youth to pursue creative and technological
careers. This included launching scholarships for 100 young Black
and Indigenous Brazilian teens through the Pretalab nonprofit.

Disney supports the work of the Global Food Banking Network and
the efforts of food banks in Argentina, Brazil, Chile, Colombia, and
Mexico.

Disney invested R$9.6 million over three years to support the
needs of Brazilian children through UNICEF Brazil and sports and
education in Brazil. Additionally, three Disneynature films have
helped fund the planting of 3 million trees in Brazil's threatened
Atlantic Forest.
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/-\ Universal Pictures Brazil announced the creation of the
NBC s UNIVERSAL "(?hildren's arllc_i Youth Qubbing Course', created in partnership
\\/ with the Brazilian Artistic Institutes (IAB) and the SOS
Children’s Village's Organization. The course aims to teach
dubbing techniques to students from the communities of Rio
de Janeiro, providing opportunities and increasing diversity in
local dubbing for young talents and families.

N ETFLIX Netflix has joined the Inter-American Development Bank’s “21st
Century Skills Coalition” in Latin America and the Caribbean,
leveraging the company’s expertise to help address skills shortages
in the region’s entertainment industry and develop new opportunities
to improve education and increase job creation and growth.

Netflix announced the investment of more than R$5 million in 2022
in programs aimed at professional development behind and in front
of the camera in Brazil,

Netflix announced the donation of R$3 million to the Fund to Support
Black Audiovisual Professionals (FAPAN), benefiting 875 freelancers
and 275 legal representatives of vocational companies.

Via Netflix's “Boost the Base" program, the production of 3%
(Season 3 & Season 4) trained and employed nearly 30 young
people, primarily from the Black, female, and LGBTQ+ communities,
across several departments including art, production, makeup, and
wardrobe, helping to create a more diverse and inclusive creative
network in Brazil.

Netflix invested in projects like Salvador da Bahia Landfill Gas
Management Project. Located in the city of Salvador, the capital
of Bahia state in northeast Brazil, the project collects and destroys
methane at municipal landfills that serve the city’'s three million
residents.

%Wﬂ/l[ Paramount Consumer Products and Nickelodeon are

collaborating by funding global ocean cleanup work,
promoting sustainable products, and educating millions of
fans on how they can help protect the undersea home of all
marine creatures. These cleanups were conducted across
the globe, including Brazil and Mexico. They have a goal of
collecting five million pounds of plastic and debris by 2027.
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The MTV Staying Alive Foundation,'Paramount Global, and
the Bill and Melinda Gates Foundation partnered on “In Bloom’,
a series of short films focused on gender-equity issues and
directed by emerging female filmmakers from several countries
including Brazil, which debuted on Paramount+ and Pluto TV.

Paramount’s Fusion acknowledged Brazilian Black Consciousness
Month through reflections about Afro-Brazilian culture and the
country's efforts to promote racial equity.

Paramount+ in Brazil announces the launch of “VAR" (Video
Antirracista), its campaign against racism that provokes reflection
on the topic and promotes racial education through its platforms.
The campaign was broadcast on Paramount+'s social media
channels in Brazil and featured goalkeeper Mario Aranha.

Paramount launched “Narrativas Negras,’ a writing room for
Black writers in Brazil, and committed 25% of its budget in Latin
America to develop Black, Indigenous, and People of Color
(BIPOC) content.

S ONY The ‘Sony Global Relief Fund committed R$2 million to support 100
independent Brazilian producers.

Floresta, a ' Sony Pictures Television production company in Brazil,
launched Semente Educa.Criativa, an initiative aimed at the inclusion
and training of young low-income women for the audiovisual market.

WARNER BROS During WBD's annual Day of Service Warner Bros.
' DISCOVERY ) Discovery employees mentored Brazilian students from

low-income backgrounds, providing inspiration on career
choices, advice on how to prepare themselves for the
workplace, and tips for professional success.

>
' Warner Bros. Discovery's Black Brazil Unspoken program
v 4 aims to give opportunity and elevate the voice to of Black
Brazilian filmmakers who are breaking into the media sector.
®
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